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Great hair, please — hold the scissors

LD BLOW DRY BAR |
so Hamilfon 5, Wancouwser,
Hd-P0G-0435

! Dimiedry conm

f AMY VERNER

hen Nicole Starkey
Wwanti to feel fabulous,

only a real blowout
will do. Which is to say, she
togs in at Blo Blow Dry Bar
vhere someons wielding a
aig, pink hair dryer ensures
hat her long, brown locks
ook magaeine-perfect in Lhe
ime it takes Rachael Bay to
ook dinner,

“I have two kids hanging
iff me; 1 can never gel my
1aly that slick and polished,” |
ays the Vancouver mother of |
i newhorn and a two-year-
ibd, who works with her hus-
sand in web design, “This is
¢ big huxury for a small
wee.”

For just S0, the Yaletoown
ihop, which opened last
nonth, promises a cheap and
+hic coif with no snipping.
ke only salon devoted to
Aowouts in Canada, Blo rep-
wepnts the evolution of the
yash and set

Eight Philippe Starch Louis
shost chairs replace tradition-
il gwivel seate. And glossy,
white counters with pink Lu-
Adte overlays prove Blo &
nore of a swanky lounge
han a salon for biue-haired
adies.

Most importantly, there are
10 scissors or foils in sight.
“We're baing strict aboul not
zalling It a salon,” business
sartner Val Litwin saye,

Even so, time-strapped,
rest-siressed women are
flocking. “The business 1s

| night,” he adds, with more

1

Blo Blow Dry Bar in Vancouver's Ya

blowing up - it's a horrible
prum, but we've just been
smyokin® busy since 7 in the
moming till o o'clock at

colpur but less noxiousness
than hair dye.

His cheeky perscnality re-
flects the Blo brand, one that
even incledes a *blocabulary.”

letown specializes in blowouts

‘M J '.:'!*il"l . |'!E.

. The sheek dicor incidis
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To wit, "Blo Bros™ refers to
male clients, who get an ex-
tra-bong scalp massage amd
pay only 520,

The concept is the brain-
child of zo-year-old Devon
Brooks, who presented the
blowout business plan while
studying at the London Cal-
lege of Fashion last vear.

.J;..- it | Sl

She received such glowing
rsarks from her professor that
her mother, Tudy, assembied a
team who helped bring it to

| life back home in Vancouver

A second location 5 in the
works, with plans to franchise
within the next six months.
Blo's brand even includes an
exclusive line of clip-in exten-

Philippe Starck Lovis Ghost chairs.

glons and hatr-care products.

That beautiful bair is an
easler confidence booster
than a beautiful body is not
kst on those behind Blo,
who also realize that clients
have different needs.

The mane menu (developed
by master stylist Jon Paul
Holt and wingman Kevin Lai)

offers gight looks: “Executive
Swepet™ |8 rammrod stralght,
"Red Carpet” channels Sophia
Loren and “Euwropean Chic* is
a classic ponytail

A Blo Tab gives patrons
elght sessions for the price of
SCVETL,

This iz particularly appeal-
ing to Blo Cadets. (That's
“blospeak™ for regulars. Call-
ing them addicts would nod
be wise, given that “blow" Is
also slang for cocaine and
white stull is always frowned
upon in a hair salon.)

And don't worry abaut
snubbing the stylist who owts
your har, Lifwin says

“There's no cuf, there's no
colour, there’s no risk in-
viodved - its mo big deal. And
the irany is that hairdressers
prefer not to do blowouts be-
cause their chair is worth
more to them," he sxplains.

To those who see this as an
exercige in extravagance, Lit-
win counters: “The environ-
ment & $0 cool, the prodoct
is irresistible and it's an af-
fordable price podnt It's the
Starbucks of the beauty re-
gime."

And while a coffee perks
vy wip temporarily, greal hair
can brighten your whole day.

" was feeling fcky and 1
nesded some sprucing up,”
.I’IJ'II.'IJ]IJ’EI. Fer ¥ 37, S aof hﬁr
deciston to check Blo owt last
wezk,

Ddd she head cut on the
town with her Execufive
Sweet do? “I'm six months
pregnant, 'm not going any-
where,” she says.

Surely her husband could
appreciate a good Blo job?
“He's out of town, but it's
akay. | notleed and that's all
that counts."




